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Transform:
Design Differently

’m excited to announce
that we will be launching
a new summit this year,
specifically focused on
universal, intergenerational and
socially responsible design. To
us, that means designing to put
the individual at the center of
each project and focusing on
their unique needs. It’s design
that accommodates all guests,
regardless of their stage in life.
We think it’s an interesting
topic to designers, architects,
hotel owners and developers
as HoTEL DESIGN readers.
Our summit will be called
“Transform” and we’ll help
you (and ourselves!) learn more
about this burgeoning trend.
Educational sessions will discuss
how you can meet the unique
needs of hotel guests with a
flexible, safe and innovative
design based on age, ability,
gender and culture. Stay tuned
for more information.
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D.B. Kim on design’s future
and the new luxury

Paul J. Heney
Editorial Director
pheney@questex.com

.B. Kim stands out in a room. The
award-winning designer has a certain
presence to begin with, but his short,
stylish mohawk ensures he won’t be
overlooked. T'had the chance to chat with him at
the inaugural InspireDesign show in Las Vegas
about where design is headed.

Guestroom design is going to
be heavily affected by older travel-
ers, he says, noting this age group is
poised to explode in significance.

“The population of 65 and older
is going to double,” he says, and he
encourages designers to be aware
of this.

Kim thinks the older genera-
tion will demand more of a luxury
décor. “Flexibility is the key, and there should be
more options,” he says. “Designers need to help
guide [manufacturers].”

Right now, Kim feels the best design in hospi-
eality circles is happening in northern Europe.

“There is a sense of great respect to sustain-
ability and also to regional intelligence. It hasa
sense of almost a minimalist [feel], not in terms
of one chair in the middle of a large room, but
in terms of efficiency. I think that’s been really
consistent with their culture—it’s embedded
into their culture, and it’s really pronounced

D.B. Kim
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right now,” he says.

His idea of luxury involves travelers being able
to find what they want when they want it. Thac
can be as simple as putting electrical outlets in
places that travelers need them. “How luxurious
is thae?” Kim says.

Designers need to redefine travelers’ needs in
each segment of the industry, from select-service
to luxury, he says. And Kim feels that both older
and younger travelers are appreciating the luxury
sector. “Tt doesn’t mean a chandelier in the
center of the room or fake gold leaf finishes on
the walls,” he says. “It has to be technologically
friendly and sustainable.”

The one thing that most disturbs Kim about
hotel design today is a property that is visually
overdone. And he cites Vegas’ brand-new City-
Center complex as a perfect example of that.

“You go in, you look at it, it’s really nice
detail,” Kim says. “But when you step back and
look at the whole picture, it’s ovetload. Do we
call that luxury? I mean yes, as a designer, I can
calculate how much of the bud-

get has been spent there—a lot of
money. But the user groups, the
demographics that are visiting,
do they really appreciate that?
The little joint details and the
special touch that’s behind the
glass? No, not really. ... That

is not really knowing the user
group. Put the money where it
really matters.”

Kim says he learned a lot during the time he
worked at Starwood as VP of design—in particu-
lar, following realistic budgets and timelines. He
says he would like to get back into similar work
for a large organization. Mentoring and now
teaching also is a current focus. He tells junior
designers not to copy what they see in magazines
but to be inspired and learn from them.

It was also interesting to hear what deeply
inspires him right now—travel. That certainly
seems appropriate for someone who secks to
inspire travelers with every project.

www.HotelWorldNetwork.com
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raising the bar in safety embracing eco-friendly qualities

FR-One continues to be the ideal specification for all fire-retardant Safety and environmental responsibility are top priorities. FR-One is
fabrics. The FR-One symbol guarantees each fabric exceeds the produced using strict environmental guidelines and certified by the
most stringent fire-retardant standards worldwide: IMO A471 « Oeko=Tex Standard 100; thus, guaranteeing the fabrics are free of
FMVSS302-1971+ ASTM E84/NFPA 255 « NFPA 701 (Test#1-2004) carcinogenic and allergenic dyestuffs creating skin friendly pH.

* Boston Fire Test BFD IX-1 « CAL 117/Sec.E, Part 1 (CS191-53) «
NY/NJ Port Authority FAA Part 25.853-1992

FR-One - providing designers, CONFIDEN
" h 3 IN TEXTILES

specifiers and architects with

F safety one standard that meets all.

R quality
one ‘ affordability

design fabricutcontract.com 800.999.5533 fr-one.com
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meet & greet

W Hollywood Hotel & Residences

1. The grand opening and ribbon cutting on Jan. 29, had its share of celebrities,
including Los Angeles mayor Antonio Villaraigosa. 2. Singer and Grammy-
award-winning songwriter Robin Thicke arrived in style and treated attendees
to a few numbers. 8. Jimmy Kimmel, host of ABC’s late-night talk show

Jimmy Kimmel Live!, got everyone into a festive mood. 4. Jim McPartlin,
general manager of the W Hollywood Hotel, speaks to the crowd about the
property, located at the famous intersection of Hollywood & Vine. The hotel and
residences are part of an estimated $600-million complex.

Inaugural cruise of Royal Caribbean’s ‘Oasis of the Seas’

1. Enjoying the first-ever carousel at sea are Greg Walton, vice president, RTKL and guest Marcos Andreos. 2. Seated in the RTKL-designed dining room are Joanna
Gonzalez-Guerra, associate, RTKL and Greg Walton. The carpet pattern in the main dining room was designed by RTKL—and that pattern inspired the plate design by
another firm.

Hotel Design | MARCH 2010



classic bentwood
chairs on the 160th
anniversary,
1850-2010, of the
T5 and T5A Café
Daum chairs.

130 T20 T18 9

DJEC Daniel Paul Chairs L.c

DPCCHAIRS.cOM 423.586.9977
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ronchill & Taylor — Best Western's U.S. : e
Architects principal -
i seomean flagship in the heart =
himselfa narrative ~ Of TIMES Sq uare

designer. “I have to write a gets a tlmely and

story,” he says. “It’s important w..
> o 3 patriotic makeover TR

for me to tie in history. For
every project, I write a
narrative.” PHOTOGRAPHY /

For the renovation of the GREGORY GOODE
Best Western President Hotel - - At
at Times Square, the story— ; = N _fd
America’s fascination with the % ; k.

latest presidential campaign
and election—wrote itself, but
it was Suomi’s interpretation
of that story that resulted in a

Best Western like no other in
the world.

Suomi and his team wanted
the design to reflect not only




LOOKING FOR
SOMETHING SPECIAL?

Offering a new approach to
upscale design for indoor,
outdoor and contract applications

domus ventures

Domus Ventures America | www.domusventures.com
215 Church Avenue | 800-888-5293
High Point, NC 27262 | us1@domusventures.com
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renovation

SPIRIT OF BIPARTISANSHIP
Designer Mike Suomi [left] and GM
Jay Dean. The redesigned lobby
(right and below) blends into the ho-
tel's lounge area. In the evening, part
of the check-in area is transformed
into a lobby bar. The “centrist purple”
color scheme plays out in public
spaces and guestrooms.

overt historical and political
symbols (graphics of donkeys and
elephants, antique costumes on
display), but also the subtle ten-
sion conveyed by the notion of a
two-party political system.

The Stonehill & Taylor team
chose Abraham Lincoln and
Thomas Jefferson—the first
presidents to represent each
party—as touchstones.

Throughout the property and
most notably in the penthouse
and lobby, guests see the juxta-
position of more rustic “Lincoln-
style” elements, like ironwork and
rough-hewn wood flooring and
paneling, against more sophisti-
cated “Jefferson-style” touches,
like lacquered custom casegoods,
intricate patterns and button-up-
holstered white headboards and
sofas.

The two-party theme also
plays out in color. Suomi used a

10 Hotel Design | MARCH 2010
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SPA | HOTEL | FITNESS

acious hospitality begins with a first impression. 1.800.772.1408 " *j"y™
spauniforms.com
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PROJECT SPECS

Project: Best Western President
Hotel at Times Square
renovation

Project cost: $15 million

Timeline: February 2008 -
September 2009

Design firm: Stonehill & Taylor
Architects

Owner: Joint ownership between
Hampshire Hotels and Invest-
corp. Operated by Hampshire
Hotels

Design team principals:

Mike Suomi, principal

Laura Plasberg, senior designer
Steve Chew, senior project mgr.
Stonehill & Taylor Architects
SOURCE LIST BEGINS ON
PAGE 24
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color he calls “centrist purple” as
his accent. This mix of Repub-
lican red and Democrat blue
comes out in wallcoverings,
upholstery and even the day-to-
evening lighting design of the
lobby and lounge.

Suomi’s team also incorpo-
rated more archetypal political
symbols. They worked with col-
lectors to acquire antique pieces,
and deconstructed flag and eagle
imagery is used in unexpected
spaces in the lobby and lounge.

In addition to the interiors, the
design team delivered graphic
design, music design, lighting
design and even custom videos.

“This should be overtly politi-
cal, but healing,” Suomi said of
the finished result. “It’s biparti-
san. We're not trying to pick on
one party or another.”

—Stephanie Ricca

CROSSING PARTY LINES
The Kennedy Suite (top) is
one of 12 suites designed
around a specific president.
The penthouse (middle and
right) is comprised of two
connectible suites and four
terraces. All 334 guestrooms
and suites feature eco-
friendly linens and locally
sourced custom casegoods.

TR 8]
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EMU Heaven Collection, design by Jean-Marie MassaudPhoto Tom Vack, For Commercial Use contact EMUAMERICAS LLC, 1-800.726.0368, wwwié
Jardin du Luxembourg Paris, January 2007 For Retail Sales contact EMU USA INC, 1-800.502.5749 WAy
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THE CUISINE

ommon mistakes in
hotel restaurant design
stem from focusing
too much on the first
word—hotel—and not enough on
the second. Thinking too much
of the hotel guest and the hotel’s
design will do little to add spice to
this revenue-generating space.
Instead, find inspiration in the
menu.
“We like to see a full menu ac
the start of every project,” says

14 Hotel Design | MARCH 2010

Hotel Monaco, Baltimore

Kimpton’s Hotel Monaco
Baltimore, housed in the former
Baltimore & Ohio Railroad head-
quarters, blends the grand his-
tory of its location with bold and
whimsical décor. The Puccini
Group designed the property’s
B&O American Brasserie restau-
rant. The standout feature is the
restaurant’s bar, which looks out
of a large window, giving guests
a view of the historic street
instead of a cash register and
bottles of alcohol.

PHOTOS BY STACY ZARIN GOLDBERG



Where do you do your creative thinking?

We all know the “bigidea” doesn’t float by often. So we escape to
our spacial places for inspiration. With ever 100 great ShimmerScreen
options, we have help to make an award-winning splash. So now we

can step into our think tanks, relax, and let the creative juices flow.

To find out more wisit: shimmerscreen.com.
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Robin Ziv, a partner at the Ziv
Davis Interior and Architecture
Studio. “We want to understand
what the chef is trying to achieve,
what the character is.”

For example, today’s trend
in foodservice is locally sourced,
farm-to-the-table choices. Ziv
worked on Meritage, a rejuvenated
restaurant at the Claremont Hotel
Club & Spa in Berkeley, Calif.,
which features this concept. The
emphasis on food quality is so
strong the refrigerator is located in

the center of the restaurant. Ziv’s
big focus (other than designing
around a refrigerator), was decid-
ing what colors and furnishings
would exude the idea of local
foods and local culture.

“It’s all about being fresh—
slightly formal, but not that for-
mal,” Ziv says. The carpet in the
restaurant already had two shades
of green, and Ziv decided to add a
dark blue for that freshness.

The design “needs to be fresh
and clean like the food we are
serving. It’s a complete contrast
to the bar, [which is a lot] of dark
wood. By going through the
darker zone, the restaurant reads
twice as bright.”

Unfortunately, not all proj-
ects have the benefit of knowing
a complete culinary point of
view because the chef is often
hired closer to the opening. Jane
Humphrey McGoldrick, senior
designer/project manager for Puc-
cini Group, says that shouldn’t be
an obstacle because there is always
a general theme to play with. Even
having one tidbit—that there will
be a heavy focus on the wine list,
for example—can drive the entire
design. Recently, at The Ritz-Carl-
ton Laguna Niguel, McGoldrick



CREATIVITY AND INNOVATION DISTINGUISH THE NEW LINE OF DESIGINS

INSPIRED BY ENERGY AS WELL

dining with style

AS THE MOST SIMPLISTIC OF FORMS.

RIVOLTA CARMIGNANI S.p.A.

Via Visconti, 15 - 20050 Macherio (MI) Italy
Tel. ++39 039 2010555

Fax ++39 039 2010399

www.rivoltacarmignani.it
export@rivoltacarmignani.it
IN USA CONTACT:
shray@dahlgrenduck.com
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— trendlines

and her group set the restaurant’s
wine collection in the middle

of the restaurant, in a glass box,
making it visible to the guests.

It’s about “emphasizing, or
finding original ways of creating
displays—making [a drink col-
lection] like an artwork feature.
Think about the cost of that wine
collection ... it’s like looking at
gold bars,” she says.

And if there isnt a chef,
McGoldrick says to reserve some
money in the budget for place
settings, branding elements and
cosmetic or back-of-the-house
changes for when the chef does
arrive with the restaurant’s final
culinary vision.

— By Chris Crowell

g r
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form

design differently

transform, a part of a ground-breaking NEW
educational summit series, will concentrate on
Universal Design in the summer of 2010.

Universal Design by definition is designing to put
the individual at the center of each project and
focusing on their unique needs.

For hotel owners, developers, designers and
architects, transform will discuss socially
responsible, intergenerational and global design
practices that will accommodate guests through
all stages of life.

Look for more information about transform
headed your way and find out how the needs of
hotel guests can be met with a flexible, safe and
innovative design based on age, ability, gender
and culture.

Interested in sponsorship opportunities? Contact Stacy

Silver at 954_306_0747 or ssilver@questex.com
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——| bath trends

A practical look at trends for the bathroom

¢ HBA/Hirsch Bedner
Associates, we promote
a five-fixture bath.
This includes a double
sink, closed water closet, separate
shower and a separate tub. It’s
great for marketing to guests
and gives owners the versatilicy
to change out the beds without
necessarily changing out the
bathrooms.

H In a suite, we like to step up the
bathroom. Steam showers now are
inexpensive and small enough to
fitin the seat of a largely enclosed
shower. Assuming there’s a separate
tub, we try to include a whitlpool
tub. We use whitlpools that are air-
generated—in other words, there’s
not the usual collection of water in
the pipes of the tub. They’re engi-
neered better now than they were
10 years ago. They are healthier for
you and much more user friendly.

¥ One trend we're seeing in
hotels attached to convention cen-
ters and hotels catering to business
travelers are king rooms without
bathtubs. Owners find these busi-
ness customers are more likely to
take showers than baths. Hotels
love it. The feedback we get says
they actually prefer rooms without
tubs. It also cuts minutes offa
housekeeper’s routine with only a
shower to clean.

B Another concept we use when-
ever possible is the “barn door.”
Conventional bathrooms have a
swing door, or a hinge door. A barn
door stays outside the bathroom
and slides in front of the room
opening. This allows for a wider
opening into the bathroom, and
gives the illusion of more space.

20 Hotel Design | MARCH 2010
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Calvin Dix
Senior Associate
HBA/Hirsch Bedner Associates

Barn doors are ADA compliant as
well.

B We went through a trend
in the last decade of using round
sink bowls mounted on top of the
vanity that resemble a work of art.
Now we’re seeing less and less of
those, partly because of mainte-
nance issues. While they look good
in photographs, it is difficult for

housekeeping staff to clean between
the sink and mirror. The sinks also
require an extra minute to clean
underneath and around the sides of
the bowl.

¥ An interesting trend we’re
noticing is a big change with regard
to finishes. Porcelain tiles available
today are very convincing; they
look like limestone, and they’re
extremely hard. In a typical middle-
of-the-range bathroom, these por-
celain tiles kick up the wow factor
compared to conventional ceramic
tile on the floor, walls and shower
enclosure.

B A special wallcovering option
is perforated vinyl. Perforating the
material lets it breathe and elimi-
nates peeling caused by humidity,
which can be a big problem in the
bathroom. Designers can get away

with a better range of vinyl finishes
on the bathroom walls, thanks to

these perforated vinyls.

B To finish off the floor, if the
budget allows, we’ll create a decora-
tive medallion or mosaic lay-in in
the middle of the floor, echoed by
a ceiling coffer or small chandelier.
This gives a high-end look for

minimal cost.

CLEAN AND CLEAR: (Left) Mirrors
integrated with lighting cast a flattering
glow on guests' faces in the Chairman
Tower at Trump Taj Mahal, Atlantic
City, NJ. (Above) The view from the
bath at Sima Kanko Hotel, Japan,
looks out to the mountains.

PHOTOS: HBA/HIRSCH BEDNER ASSOCIATES
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shimmering air of a
W, desert oasis, the Mirage
design is sophisticated

and contemporary.

Engineered to combine
the look of an upscale

low maintenance of cast
marble --'Mj.n:ey Panels
-and maintenance free.

|

30,36, 48and 60inch
A& widths with heights
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MINCEY PANEL SYSTEMS
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VINTAGE LOOK

. Daniel Paul Chairs

4' Seatlng fOCUS reintroduces
classic bentwood

chairs first deliv-

LAID BACK ered to Café Daum
Relax Tropitone’s Reflection in Vienna in 1850.

Sling collection fea- danielpaulchairs.com

tures a double curve CIRCLE 202

in the back and wide
flat arms. It exudes a
casual attitude.

tropitone.com
CIRCLE 201

EXECUTIVE STYLE
Encore’s On/Q line
provides a variety of
modestly priced
quality workplace
seating options.
encoreseating.com
CIRCLE 200

STANDOUT SEAT

Sandler Seating’s Ice

is an air-molded trans-

parent polycarbonate A‘*‘l
armchair in clear or B/
tinted finishes. It can be

stacked up to six high. ")

sandlerseating.com
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TRADE SHOWROOMS NATIONWIDE OR THROUGH YOUR DESIGN PROFESSIONAL
DALLAS DANIA  HOUSTON [INDIANAPOLIS

® ATLANTA COSTA MESA CHICAGO
N KANSAS CITY LOS ANGELES MIAMI MINNEAPOLIS NAPLES SAN FRANCISCO
TAMPA  TROY

EXCEPTIONAL INTERIOR & EXTERIOR FURNITURE SAN DIEGO NORTH PALM BEACH SARASOTA SCOTTSDALE

16200 NW 49th Avenue, Miami, FL 33014 « Phone: 305.823.3480 « www.pavilion-furniture.com
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Fivestar Furniture 208 Seating: American Atelier 234 Rivolta Carmignani 17 114 www.rivolt ignani.it
Barstool fabric & embroidery; ottoman fabric: At olta Carmignal -rivoltacarmignani.
Designtex 209 Soho Myriad 235 " .
Captain's table, dining tables & LED booths: Museum Editions 236 Shimmerscreen 15 115 www.shimmerscreen.com
Fivestar Fumiture 210 Carpet: Spa Uniforms 1 117 www.spauniforms.com
Captain’s table, dining tables & LED booth fabric: Ulster Carpet Mils 237 pa pa
Designtex 21 ABC Carpet & Home o 238 Spa Uniforms 26-27 116 www.spauniforms.com
Valley Forge 212 Chandelier: Mario Contract Lighting 239
Dining chairs: Panton 213 Paint: Benjamin Moore 240 Walters Wicker 3 118 www.walterswicker.com
Wormwood: Vermont Wildwoods 214 TVs: Panasonic 241
108-inch TV: Panasonic 215
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www.PedicureBowls.com

Sp%ing into Co/o’z./

PedicureBowls & accessories are an easy, cost effective :

Y pedicure bowls
way to refresh your spa style this spring. Choose something soak in style
fresh, new and exciting. Visit www.PedicureBowls.com or

call 1.800.SPA.1408 to order.
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ADVERTISEMENT

pa Uniforms Inc is a boutique uniform company focused on premium design
and services. Fashion forward collections have paved the way for spas and
hotels to approach their uniform programs with an out-of-the-box, stylish,
functional uniform that reflects their brand in a powerful way. We don’t
just preach “the power of appearance,” you will experience it.

Established in 2002, Spa Uniforms offers 24/7 online purchasing, backed by
a team of uniform experts readily available to consult with you, understand
your business and assist in putting together an award winning uniform \ A
program for your staff. You have only three seconds to make a first im- "‘
pression—ensure your staff are dressed for success. [ s

Recent projects include the largest private development of its : -
kind-CityCenter Las Vegas (Aria Resort & Vdara). Our company ‘__)
was selected for housekeeping, spa, fitness, front services, banquet
porters, pool cocktails, cabana and host areas and the bellman. RFID
chips were installed on over 20,000 uniforms for the opening.

In-stock programs with no minimums has enabled our clients to re-
spond to last minute in-house demands and even if it's custom-our turn
around times are unprecedented. Chains rely on us to manage the global
logistics for uniforms exported to international properties within their group
hotels. This saves our chains time and money.

We design and manufacture all of our collections and specialize in cus-
tom design projects, working within strict timelines allotted for small, me-
dium and large project openings and existing operations. We work with
individual practitioners and up to the largest hospitality projects in the
world. We love what we do and we hope you'll extend us the opportu-
nity to work with you. For more information visit www.spauniforms.com
or send an email to info@spauniforms.com.

SPA | HOTEL | FITNESS
spa uniforms DESIGNER UNIFORMS AND ACCESSORIES
1.800.772.1408 www.spauniforms.com
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RESOURCE

PRODUCTS

architecture

hospitality

87 7-375-1401

EDlarchitecture.com
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Aceray 2010 Catalog is here!

Committed to delivering distinguished styling.
Aceray is proud fo infroduce an array of
M - contemporary & unique seating designs suitable

' i \ for furnishing hotels, cafes, bars, restaurants,
e

corporate environments, receptions areas, health
N aceray

focercry ic

care facilities, schools, stone displays, museums,
public spaces, private residences and more.

Call 303.733.3404 or visit www.aceray.com

CIRCLE NO. 122

! TIMELESS. ALLURING. INSPIRING

Poggesi brings a fresh
approach to excellence
in the bath and boudoir.
Coco-Mango amenities

invigorate the senses with
sweet notes of orange, lily,
spice, and jasmine.

800-541-6775

EssentialAmenities.com

CIRCLE NO. 124

lriofel ,
echnologies

The science of feeling at home" G :.' |

CIRCLE NO. 126

- www.hoteltechnologies.com
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www.premiereadirondackchairs.com
Your Online Source for Patio Furniture!
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Hidden RefTEEHHRE™S

Hichut Bac linnegs
CIRCLE NO. 125
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HAMPSTEAD
LIGHTING

www.hampsteadlighting.com

CIRCLE NO. 127

Furniture Resources 1ot
T Mo { Db, W
E i oty 80 BAT 3297 W W43 BFT 1200 Rl B 00 o

Rawmch Clissics USA

sy v Wil Wi reseh <t e

& MBQUARTH®

X




Tubs are out showers are In.

Sleek, simple, modern and ADA compliant

_PROLINE |

The shower floor dictates the bathroom look.
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There Is Nno better solution!

866.998.6685 | quickdrainusa.com




RESOURCE GUIDE

L LR
| THELOOKOF SEATING®
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e i 2o -:_-'-.ﬂ — '.- - .. \
+POOL SIDE/ OCEAN SIDE « CUSTOM SIZES ~» EASY MAINTENANCE  » POWDER COATED FINISH o SIMPLE INSTALLATION
(800) 422-9646 |All Types of LED Replacement Bulbs & Accent Lighting Products)|
Fast Online Ordering - Quantity Discounts Available
Super Bright LEDs Inc. St. Louis, Missouri - USA superhrightleds.com

\WNING.COM / AIMM@ACADEMYAWNING.COM
CIRCLE NO. 130

SLEcademy wwwacaema
|
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2010 PRICING/PACKAGES

Iard! et Contact DOUG KERESZTURI

for 2010 pricing/packages.
(216) 706-3794 | Fax (216) 706-3711
www. HotelWorldNetwork.com

decision-making tool and start you
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GET A 5-STAR LOOK WITHOUT THE 5-STAR PRICE

from Factory Glass Direct.

High-end glass fixtures, mirrors and shower enclosures at cost savings that owners, contractors
and investors can appreciate.

Join hotel owners, investors and contractors saving millions on hospitality projects like the W

Hotel Buckhead, Marriott’s Grand Ocean, and Loews Hotels. Factory Glass Direct ensures on-time
installation at a fraction of the cost, while staying true to the designer’s vision. All materials meet

safety codes and ASTM standards.

CALL TO SAVE ON YOUR NEXT PROJECT » 877.314.4121

FACTORY GLASS DIRECT | WWW.FACTORYGLASSUSA.COM | 470 Satellite Boulevard, Suwanee, GA 30024

Design consultation | Shop Drawings | Value Engineering Planning | Project Management
CIRCLE NO. 131
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Cynthia Tripp is an intuitive
designer who uses creative
processes and traditional
design principles to set brand
standards and transform
environments. Her Atocha
Collection of lighting, carpets
textiles and furniture is self-
described as “Metropolitan
Alpine.” Designed for
otels, the collection
debuted in 2009

boutique

Friends describe me as
Positive, passionate and persistent.

Currently reading

Malcolm Gladwell’s “Outliers” -

Coelho’s “Die Hexe Von Portobello”

My playlist

Frank Sinatra, Sublime, David Bowie
and the Moulin Rouge soundtrack
My drink

Mount Gay and tonic with a lime

-l Ronchamp, Le Corbusier’s chapel of Notre Dame du Haut, which | visited

wr

Cynthia Tripp

FOUNDER, CYNTHIA TRIPP DESIGN

TO ME, HOSPITALITY MEANS being in a setting that feels like home but welcomes you like a long
lost relative.

MY FAVORITE ARTISTS ARE my muses—Alexander Calder, Alexei Jawlensky, Paul Klee, Pierre
Bonnard and Giorgio Morandi.

| GET CREATIVE INSPIRATION FROM both my children and exploring outdoors, whether it’s
running through the city, skiing in the mountains or sailing on a boat.

MY FAVORITE HOTEL IS the Four Seasons Hotel New York for business; The Cloister at Sea Island
for family travel; and Four Seasons Resort Hualalai M for romance.

MY FAVORITE HOTEL AMENITIES ARE on an extreme, butler service or a fabulous spa where
you can recharge and unwind. In the guestroom, oversized bath amenities, such as those offered at
Rosewood Hotels.

MY DESIGN IS INFLUENCED BY nature and spirituality
with perception psychology. Interior design is a transformation
of old into new. It is refreshing and reassuring—a breath of fresh
air.

TODAY’S HOT COLOR PALETTE IS natural tones—olive
green, browns, orange. But look out for royal blue accents—it

has always worked for Yves Saint Laurent and has a calming,
marine-like feel.

MY FAVORITE MATERIAL TO WORK WITH IS natural
materials —textiles, carpet, leather, wood, stone and glass.

MY ADVICE TO YOUNG HOTELIERS IS to be more
concerned about passion and less concerned about what everyone else thinks or has done. Listen to your
gut and the result will not only be cutting edge, it will connect with today’s hotel guests and bring them

back again and again.
/ii'f

THE MOST IMPRESSIVE ARCHITECTURAL SPACE I’'VE SEEN IS

during Yale graduate studies. The chapel resembles a nuns’ habit and is so

intense, inside and out. i Qutliers

THE STRANGEST OR MOST EMBARRASSING THING THAT’S ) F

EVER HAPPENED TO ME ON A BUSINESS TRIP IS turning down stuns PSR

an invitation from Ebony’s Paul McElearney to sit with Hillary and Bill Clinton at x N LcoiN

a fundraiser for Hillary with an Alicia Keys performance. Instead | went home to g‘:_ pwELF

celebrate my daughter’s birthday. Y R

—
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DEesiIGNEd FOR A LIFETIME OF LUXURY & COMFORT

|
(
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NO OTHER CHAIR sSTACKks up™

The Vermillion Stacking Chair « Stacks 8 High ( ; L B 4 L
Patented & Available Exclusively from Global Allies
www.globalallies.com « info@globalallies.com « +1.415.453.6041 A LLTIES

© 2010 | Global Allies, LLC | All rights reserved
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Green Room

At LG, We Believe That Life’s Good ...When It’s Green.

And we are committed to improving product development, manufacturing and usage to provide our

lodging industry clients with innovative products that meet the ever-growing demand for eco-friendly

technologies. Many of our hospitality units include features that reduce power consumption and
increase energy cost savings on a per-room basis.

QOur EcoSmart™ line-up has a variety of green features that include:
Energy Star” 3.0 Qualified*
meets current reduction requirements of energy consumption

Dynamic Power Savings*
allow televisions to automatically reduce power consumption while maximizing picture performance
Static Power Savings*
set picture brightness at the preferred power consumption level to reduce power
and increase energy savings
Intelligent Sensor*
monitors the guest room’s light conditions and optimizes picture quality to help save energy

With LG, your properties can be more cost-effective because our products are more energy-efficient.
Better for your customers, better for you, better for business...naturally.

@ LG

H U
% Life's Good
BERRE The LG /00H pictured above 15 ENERGY STAR 3.0 Qualiied www.LGcommercial.com
® 2009 LG Electronic Us.aA Inc Englewood Cliff NJ. All rights reserved “LG Life's Good" i )y registered trademark of LG Corp. Screen image i imulated

Green features vary by model. See individual spec sheet for more information
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