Kris Lajeskie

Trendlines: Fire Elements

act: People like fire.

We just do. Maybe the

primal need for fire never

left our subconscious
after using it to survive for mil-
lions of years. Or maybe we all
just really like smores.

Kris Lajeskie of
Kris Lajeskie Design
Group says people
gravitate toward fire
elements because they
want to feel nurtured.

“What’s more
comforting than using
fire for warmth and feeling that
beautiful glow?” she says.

Whatever the reason, hotels
are finding ways to capitalize on
this instinct.
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Offering a new approach to
upscale design for indoor,
outdoor and contract applications
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There are a variety of ways
designers can incorporate fire into
their design, due in large part to
the amount of companies now
producing modern fire element
products—EcoSmart Fire, Len-
nox Hearth Products, Oasis Fire,
Spark Modern Fire and Urban
Fire, just to name a few.

Fire pits and tables are becom-
ing so popular the question isn’t,
“Do you have a fire element?” it’s
“What kind?”

“It depends on the area,”
Lajeskie says. “In public spaces,
[fire elements are] more of a focal
point. It can really be impactful.”

Lajeskie says even though the
fire is the focal point, the seating
around or near the fire should
stay within the design theme of
the rest of the property and not
become all about the fire.

“We do have some places with
a stone fire pit and the seating
is stone and the whole thing
becomes a design element—Tlike
you're in an ancient kiva,”

Four Seasons Hotel
Washington, D.C.

The Rockwell Group designed a
restaurant for the Four Seasons
that reflects the elegant informal-
ity of modern American cuisine,
while also paying tribute to the
classical stature of the hotel.

To achieve this balance, the
design was based on a modern
interpretation of a tavern. While
sitting in the Lobby Library next
to the fireplace, one can experi-
ence both contemporary art on
the gallery wall as well as books
on gardens, nature and con-
temporary and classical art. The
new outdoor fire elements from
Urban Fire extend the experi-
ence to the patio.

PHOTOGRAPHY BY MICHAEL KLEINBERG (TOP,
BOTTOM); POWERS & CREWE (MIDDLE)

Lajeskie said.

Steven Miller, principal for
The Plumber, works on install-
ing fire elements for commercial
properties. He recently worked on
the Artmore in Atlanta.

Miller says two important fac-
tors to keep in mind are safe-
ty—choosing the correct vendors,
products and location—and rev-
enue opportunities for the hotel.
Fire elements are meant to draw
people, and where the people are
drawn should benefit the hotel.

“What you're doing is creating
a place for congregation,” he said.
“It gives a place to sit and enjoy
conversation ... it’s a way for en-
hancing bar sales for the hotel.”

For the Artmore, Miller
installed a fire/water element,
which adds yet another soothing
natural feature. It also made for
more of a challenge.

“The design we considered at
first would have had gas bubbling
through the water and ignited at
the top,” says Allen Guitierrez,



Need signs”
Then everything is OK.

>| HOTELSIGNS.com

We'll take care of the signs

Hospitality Sign Company is now HOTELSIGNS.com

We have a new name and a new look, but our promises remain unchanged.
Life of the Building Guarantee, ADA Compliance Replacement Guarantee, SignSpec® Quoting Service,
Huge Selection of Products, Short Lead Times, Side by Side Price Comparison, Online Brand Stores
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CEO of Urbana Realty Advi-
sors, the company in charge of
reviving the Artmore. “It would
have appeared to have an illusion
of the water being on fire. This
was decided to be too unstable,
very difficult to maintain and the
technology and engineering was
difficult to document.”

Miller chose Grand Effects
for the fire system. He says the
system is equipped with checks
and balances to ensure the flame
stays lit. Even if it blows out in a
strong wind the flame gets relit,
so as not to continually leak gas.
This kind of technology has been
around for decades in heating
systems, but it is just recently
being produced for decorative
purposes, he says.

— By Chris Crowell

im Richte

AK Restaurant + Bar | Builder: PA Design | Inferiors: DnA | Photo: Alen Lin, K

ires Tha'l' |nsplre As the leader in modern gas fireplaces, our mission is fo offer
SPARK fires that inspire. Whether indoor or outdoor, from 2 to 8’, vented or ventfree, our award-winning

fireplaces create relaxed gathering spaces. See our photo gallery of inspirational installations af
modern fires www.sparkfires.com or contact us directly ot 866.938.3846
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Fun in
the sun

PROVIDE OUTDOOR
RELAXATION

1 INSTANT SHADE
Caravita’s Amalfi collection has a
powerful arm that lifts the shade
high above any outdoor furnishings.
michaelcaravita.com

CIRCLE 200

2 STEEL FRAME

The Quattro range from Barlow Tyrie is
made of stainless steel. The complete
collection includes stackable chairs and
a variety of tables.

teak.com

CIRCLE 201

3 WICKER VARIETY
Domus Ventures offers 150 resin

wicker options in a multitude of
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colors, textures and sizes.
domusventures.com
CIRCLE 202

4 PLUSH PILLOWS

Elaine Smith creates new styles,
trends and designs of luxury pillows—
made exclusively for outdoors.
elainesmith.com

CIRCLE 203

5 FOAM FEEL

Rausch Classics’ UP collection
includes a lounge chair, loveseat
and ottoman that feature easily
removable covers.
rausch-classics.de

CIRCLE 204




Hotel and Resort

Poolside cabanas

w&/amz wests Z%&

Poolside
Oceanside

Massages
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B Towel Storage
B Changing Area
m Work Area

|

Protection from
the sun

Available in a
Variety of Colors

Custom Sizes

Easy Maintenance
Simple Installation
Powder-Coated Finish

Extended Warranties

Transportable

academy
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AWNINGS | CABANAS | CANDPIES | UMBRELLAS

2510 Malt Avenue
Commerce, California 90040
Toll Free (800) 422-9646
Phone: (323) 721-2929

Fax (323) 721-2924
ajmm@academyawning.com
www.AcademyAwning.com
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1 ALL-WEATHER CUSHION

The Cuddle Chair, from Laneventure’s
South Hampton line, has Weather-
Master drain-through cushions.
laneventure.com

CIRCLE 205

2 WICKER SEATING
Emuamericas’ Rita seating collection
features all-weather wicker and an

aluminum frame.
emuamericas.com
CIRCLE 206

3 MODULAR COLLECTION

Grupo Kettal’s Atmosphere is a
modular collection that can be
combined to suit any space and style.

grupokettal.com
CIRCLE 207

WeatherMaster:

{
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The Ultimate Outdoor Cushion

i ST

featuring our

Exclusive Drain Through Cushion System

www.laneventure.com
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onfact EMUAMERICAS LLC, 1-800.726.0368, www.emuamericas.com
'Sales contact EMU USA INC, 1-800.502. 49, www.emuretqi[com

EMU Round
Photo Tom Vad
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2 LUXURIOUS SHADE
Academy’s poolside cabanas
can be customized by designers
and are built to meet five-star
standards.

academyawning.com
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CARAVITA

Sun Shades & Pavilions.
6 Design Styles; 110 Colors
Countless possibilities

eals 3
Sculptural & versatile =
European designed ,@'

German engineered
Highest-grade materials

CARAVITA USA Inc.

159 Civitas Street

Mount Pleasant, SC 29464

P 843-2842103

E welcome@michaelcaravita.com
www.michaelcaravita.com
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DALLAS DANIA  HOUSTON [INDIANAPOLIS

® ATLANTA COSTA MESA CHICAGO
P \/ I I ,I N KANSAS CITY LOS ANGELES MIAMI MINNEAPOLIS NAPLES SAN FRANCISCO
TAMPA  TROY

EXCEPTIONAL INTERIOR & EXTERIOR FURNITURE SAN DIEGO NORTH PALM BEACH SARASOTA SCOTTSDALE

16200 NW 49th Avenue, Miami, FL 33014 « Phone: 305.823.3480 « www.pavilion-furniture.com
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—| citycenter

Designing

The city within a city on Las Vegas Blvd. is
almost as massive as the work that went into it

BY JASON Q. FREED, SENIOR EDITOR

n a recently launched ad cam-
paign for Aria, the 4,000-
room casino-hotel in the
middle of CityCenter, a man
glides his golf club head across a
fairway covered in morning dew,
leaving a wavy trail in the grass.
The shot is followed by exterior
views of Aria, its curved glass
breaking the sunlight and divid-

ing the sky. Implied is the notion
an architect can get his inspira-
tion on the golf course.

O, if it were only that easy.

In reality, inspiration plants
the seed, but growing the project
requires flawless execution from
a team consisting of hundreds
of partners. For example, it took
eight world-class architects,

several architects of record, 45
interior designers and hundreds of
consultants six years to pour over
blueprints, design and build Las
Vegas’ newest addition—MGM
Mirage’s CityCenter.

Keeping everyone involved on
the same page from Day One
to the Grand Opening was a
monumental and exhausting task
in itself. BlackBerrys became
lifelines.
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Randy Higgins, whose firm
RDH & Associates was architect
of record for Vdara’s pool deck
and the Gold Lounge inside
Aria, says communication was
vital, even with his minor roles
in the grand project.

“We had day-to-day conversa-
tions with the concept designer
and virtually day-to-day with
the contractor,” he says. “At
one point we got 400 emails a




Quality Products fogthe
Kitchen and Bath

Granite, Quartz & Marble Vanity Iops
Wood Vanity Bases & Apron
Tub Surrounds & Showers
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Kitchenette Tops & Cabinets
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Bowls | Faucets | Fixtures

HOTEL VANITIES
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INTERNATIONAL
Quality, Experience, Value, Selection

and Service when you choose
Hotel Vanities International.
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citycenter

day, and everyone was copied on
those.”

RDH’s role as architect of
record meant basically they were
tasked with viewing a blueprint
from the concept designer of what
the project should look like, then
making that rendering come to
life. Architects of record are the

OUTSIDE IN A slew of distinguished designers lent their expertise to City
Center’s interior design, simultaneously working with MGM Mirage’s vision
for an abstract park theme by bringing nature’s elements indoors.

“nuts and bolts guys.”

“Take a look at the conceptual
rendering versus what it looks like
today and you would say were
about 95 percent on the mark,”
says Thomas Czech, director of
operations at Leo A Daly, who also
served as architect of record for
several parts of CityCenter, includ-

Now open

Three hotels at CityCenter opened in early December:

B Aria, a casino-hotel
designed by Pelli
Clarke Pelli, featuring
4,004 guestrooms
and 150,000 square
feet of gaming

and 225

W Vdara, an all-suite

hotel and spa,

featuring 1,495 address.
rooms
38 Hotel Design | JAN/FEB 2010

B Mandarin Oriental
Las Vegas, an
independently
operated luxury
property, featuring
392 guestrooms

residences with a
Las Vegas Bivd.

Still to come is
The Harmon, a
smaller boutique
property, and after
all four hotels are
open to the public,
CityCenter will be
comprised of about
6,000 guestrooms.

ing Aria. “It really is a tremendous
challenge. Thousands of issues
have to be dealt with.”

During planning stages, weekly
trips across the country to meet
with concept designers were
required.

“There was a point where
myself, as project manager, I was
flying to New York once a week,”
Czech says. “Implementing the
plan of these 45 consultants is not
an easy task, especially when you
have a complex project. We're not
talking about daily meetings, we're
talking about hourly meetings.”

Of the hundreds of architects
and contractors, if one piece of the
puzzle makes a mistake, it causes
a ripple effect and could result in
faulty design. The delay of Har-
mon—a smaller boutique property
within CityCenter that was sup-
posed to open in December 2009
but was pushed to December

2010—provides an example.

Beyond Harmon, Czech and
Leo A Daly were forced to suggest
a different material for the exterior
of several buildings, avoiding
another potentially catastrophic
mistake.

“The concept designers said,
‘listen, I think we ought to
use a light product,” then they
started selecting colors. That’s
about where they stopped and
where we took over,” Czech says.
“There are five major sections
of CityCenter that are all glass.
We’re in the middle of the desert.
You take a look at the design
architects and they’re all Euro-
pean or international. You have
to ask yourself if they’ve ever
designed high-rise structures in
the desert.”

Czech says initial materials
caused an intensified reflection of
light called “solar convergence,”



010 Aceroy

':‘ CGCErayY’ | 7aste THE LOOK

-

Dasign:
A. Balutio ee o

THELOOK OF SEATING”

CIRCLE NO. 107 303 733 3404 * www.acaray.com



“It was a great
location, a great
owner and a
great operator.
It was hard to

go wrong on this
project.”

Paul Katz, president,
Kohn Pedersen Fox

which could amplify the sun’s heat
by as much as four to five times by
the time it reached a pool deck on
ground level. It was the architect
of record who was responsible for
making suggestions on how to re-
duce that amplification, and Lead-
ership in Energy and Environmen-

40 Hotel Design | JAN/FEB 2010

tal Design certifications added
an additional hurdle by requiring
certain materials be used.

For Paul Karz, president of New
York-based Kohn Pedersen Fox,
which designed the Mandarin
Oriental Las Vegas inside City-
Center, the fact that many of the
designers, architects and develop-
ers had worked together in the past
cased the communication burden.

“We knew all the participants
pretty well,” Katz says. “It’s fun to
work with people you know. They
start to trust you and you can
avoid any of the negative impres-
sions.”

Katz says previous partner-
ships with MGM Mirage helped
his firm better understand their
LEED aspirations, and having
done work for Mandarin Oriental

INTEGRATED DESIGN Most of
CityCenter’s guestrooms feature
connectivity that allows guests to
control lights, drapes, music and
television automatically. Designers
had to take these features into
consideration.

in the past helped him understand
the brand’s desire to reflect a
certain culture.

“You have to have the best of
both worlds: You have to provide
the exclusivity of one of the great-
est luxury brands—we conquered
that with the intimate court-
yard—but at the same time you're
on one of the most vibrant streets
in the world,” Katz says.

He says CityCenter will set a
new standard for architecture in
Sin City.

“If you're going to build a luxu-
ry hotel in Vegas, you really want
to build the best 400 and the most
luxurious 400 hotel rooms in the
city,” he says. “The mix of luxury
and convenience really shines
through. It’s a world class hotel
that’s only going to get better.”

CityCenter highlights

W CityCenter will be comprised
of about 6,000 guestrooms
and nearly 2,400 residences.
In comparison, MGM Grand
is the largest property on The
Strip, also boasting about
6,000 guestrooms.

W Aria, the only casino-hotel,
serves as the connective
tissue for CityCenter and is
groundbreaking on many
fronts. The casino space
features work from 45 different
interior designers; each eatery
has its own distinct feel.

W Veer is made up of two
towers, Veer East and Veer
West, and is strictly residential
space. It offers the most
inexpensive units, starting
at $350,000 after a recent
30-percent reduction. About
60 percent of the residential
units within CityCenter had
committals in December,

a spokesperson for MGM
Mirage said.

H David Rockwell lent his
expertise to shopping district
Crystals’ interior design and
chose an abstract park theme,
attempting to bring nature’s
elements indoors.

M Forty percent of the high-end
spaces within Crystals are
open, and 90 percent will be
open by June. The exterior
of Crystals was designed by
Studio Daniel Libeskind, the
Berlin-based architectural firm
also selected to redevelop
the site of the World Trade
Center.

B A $40-million fine art collection
throughout CityCenter is free
and open to the public.

B All building exteriors are
glazed to reduce radiant heat,
and sustainability themes like
large windows to allow natural
light, locally sourced building
materials and a commitment
to recycling helped six of the
seven buildings earn LEED
gold certification.
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Granite Vanity Tops Package Deal
Vanity Set Includes:

GRANITE COUNTERTOPS

Demi bullnosed front edge, 1 undermount

sink cutout with 3 faucet holes

4" BACKSPLASH

3/4" Flat polish top edge

20.5"X4" LEFT SPLASH

3/4" Flat polish top & left

20.5"X4" RIGHT SPLASH

3/4" Flat polish top & right

Yellow Fantasy G682

48"X22"
$79/set includes undermount sink

60"X22"
$95/set includes undermount sink

\ndude@?i'glsue hole cutout.
IN STOCK NOW! | 1 UNDERMOUNT SINK #1602

Minimum order: 20 sets
Prices are quoted FOB. Hayward, CA

Starting at:

'\'..,‘J-

& g . d ; ﬂ a= |
$195/set $10/ea. $18/ea. 1.69/sf. $1.79/sf $1.59/sf,
Shower Panel  Soap Dish Porcelain Sink Marble Tile Granite Tile Porcelain Tile
5' Surrounds #G682 Undermount 12x12 12x12 12x12

#6682 #1602

*Prices are subject to change without notice. CIRCLE NO. 113

WWW.JERONGMARBLE.COM

2460 RADLEY CT., HAYWARD CA 94545
Tel: 510.782 2888 Fax: 510.782 7132

We Ship Nationwide With The
Lowest National LTL Freight Cost!

ESTIMATED COSTS FOR
20 VANITY TOP SETS INCLUDING FREIGHT

COST PER | FREIGHT TOTAL
DESTINATION| 26 sgr)* | cosT+* FOSTPER

0 SETS*

California 1580 + $325 = $1905
N &S West 1580 + $475 = $2055
Central 1580 + $515 = $2095
East Coast | $1580 + $765 = $2345
* Material quoted: 48"x22" Yellow Fantasy (G682)

vanity set.

D

$2095

= California
N.West/S.West

Eentrgl prices
e ol MATERIALS* + SHIPPING**

**Estimated charges may vary based on the freight
requirements.

Numerous references available.
Call our sales team to compare
materials & freight cost.




Simple sophistication

A ANDAZ WALL STREET

Hyatt Hotels Corp.’s newest brand, Andaz, is devoted to pro-
viding simplified, spot-on service and indulgent amenities for its
guests.

Designed by David Rockwell and Rockwell Group, Andaz Wall
Street is a mixed-use masterpiece that celebrates contemporary ele-
gance and comfort through the use of natural materials and textures.

The 253-room hotel occupies the building’s lower 14 floors, with the
top 24 floors comprised of high-end luxury residences.

The CHS Group was contracted to morph the total interior renova-
tion of a former office building into a revolutionary mixed-use ho-
tel/residence on the doorstep of lower Manhattan’s famed financial
district.

A sculptural pearlescent steel and stone staircase is the central expe-
rience of the public spaces linking the Andaz Studio level to the lounge,
bar and then to the restaurant.

The lounge is paneled in two-tone bamboo, and the tabletops are
made of veined marble. A floral design is hand-stenciled on the wall by
the elevator bank.

42  Hotel Design | JAN/FEB 2010

The Rockwell Group crafted a unique and personalized environ-
ment for gustrooms, each fit with custom furniture, artwork and
accessories. The ambitious design called for an extra level of prepara-
tion by the CHS Group, requiring careful delivery and installation for
each room.

Andaz Wall Street

75 Wall St.

New York, NY 10005

(212) 590-1234
newyork.wallstreet.andaz.hyatt.com

Rockwell Group

5 Union Square West
New York, NY 10003
(212) 463-0334
www.rockwellgroup.com

Contract and Hospitality Group Services
The CHS Group

167 41 St., Lower level

Brooklyn, NY 11232
www.contractandhospitality.com
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www.PedicureBowls.com

Exquisite Style - Decadent Colors

Simple. Elegant. Lightweight.
Refresh your look. Q
Dare to be Different. ‘
pedicure bowls
Offered in several sophisticated colors - including our New soak in style

Faux Black Granite. Manicure Bowls and Treatment Dishes
in matching resin colors offer the final touch to your spal!

Visit www.PedicureBowls.com or call 1.800.SPA.1408
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Jr-b’rel |
echnologies

The science of feeling at home*

888—7—. 3-228 - www.hoteltechnologies.com

CIRCLE NO. 134
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800-541-6775
EssentialAmenities.com

AINE SMITH

. I 4 hotelworld
H NETWORK

decision-making tool and start you

biceivably Outdoor”  ELAINESMITH.

CIRCLE NO. 133

vy
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Aceray 2010 Catalog is here!

Committed to delivering distinguished styling.
Aceray is proud to introduce an array of
contemporary & unique seating designs suitable
for furnishing hotels, cafes, bars, restaurants,
corporate environments, receptions areas, health
care facilities, schools, stone displays, museums,
public spaces, private residences and more.

Call 303.733.3404 or visit www.aceray.com
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A Disappearing Television.

The Premiar Senes TV Mimore features innavative mimoar technology, USing our proprietary glass,
Our HRHE [High Reflective, High Contrast) mimor multi-layer substrate provides a natural
reflection of color and skin tones no different than a traditional mirror. The HRHC miror
technology, plong with LG's Digital Hi Del LCD Technology, yielkds the brightest TV Miror
available, and offers the clearest and most vivid color. Why settie for viewing a HD program
through a low-resolution window? Blue Vision is your best and brightest TV Miror solution,

www.bluevisiontvmirror.com
) blue vision

television mirror

CIRCLE NO. 136

LIGHTING

www.hampsteadlighting.com

CIRCLE NO. 138
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Super Bright LEDs Inc.

ai=e10 B
n mn ,

PRODUCTS

HOTEL SAFES
$99

HILTON,

HYATT,

FOUR =
SEASONS, [
MARRIOTT | ::‘
HOTELS e
USE OUR SAFES ...

OVER 100,000 SAFES
INSTALLED!

GLOBAL SAFE CORPORATION
1-800-545-4947 » www.hotelsafes.com

CIRCLE NO. 137

All Types of LED Replacement Bulbs & Accent Lighting Products|
Fast Online Ordering - Quantity Discounts Available

St. Louis, Missouri - USA superbrightleds.com

CIRCLE NO. 139

INaceray
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—| social networking

>ts the

whic C
cost-effective guestrooms for
Accor's ETAP and Motel 6

brands. The new proptyc
currently rolling out across the
global portfolios of each brand.
Priestmangoode currently
working with Norwegi
Line to intro

duce a buc
cabin concep

Currently reading

“A Business Miscellany”

by the Economist

“Chinese Symbolism and Art Motifs”

Paul Priestman

FOUNDING DIRECTOR, PRIESTMANGOODE

TO ME, HOSPITALITY MEANS service, comfort and location.
MY FRIENDS DESCRIBE ME AS a perfectionist who never stops. §
| GET CREATIVE INSPIRATION FROM new technologies, natural environments, countryside,

seascapes and clouds. ‘ 3
MY FAVORITE HOTEL IS The Mandarin Oriental in Hong Kong - The service is always perfect and
the hotel has a wonderful sense of place. | like to know and feel where | am in the world; | am not a fan of

international hotels that are the same the world over.

THE MOST IMPORTANT GUESTROOM AMENITIES TO ME ARE bed, bathroom, TV/inter-
net, in that order.

MY DESIGN IS INFLUENCED BY always wanting to make things better. Design for me is not just a
styling exercise.

OVERDONE IN DESIGN TODAY IS boutique style. All that over-styling drives me mad.

TODAY’S HOT COLOR PALETTE IS white, but with RGB LED lighting giving any color you like in
the spectrum, but with no need to redecorate.

MY FAVORITE MATERIALS TO WORK WITH
ARE form, light and texture.

MY ADVICE TO YOUNG HOTELIERS IS get
your acoustics right.

THE MOST IMPRESSIVE ARCHITECTURAI:”E
SPACE I'VE SEEN IS The Pantheon in Rome H. |
was once there in a rainstorm, seeing the rain cascading
hundreds of feet through the opening in the center of the
dome and on to the marble floor below. It was stunning. Built in 120 A.D.! How many buildings

built today will last that long?

THE STRANGEST OR MOST EMBARRASSING THING
THAT’S EVER HAPPENED TO ME ON A BUSINESS TRIP
IS waking in the middle of the night in a hotel and accidentally leaving my
hotel room thinking it was the bathroom and only realizing my mistake upon hearing the
door click behind me. Not wearing very much and with no key, what would you do?

by C.A.S. Wiliams
Music playlist MY GREATEST (?AREER AQHIEVEMENT IS planting 40,000 trees
Boo Hewerdine in the heart of the British countryside. I
Favorite artists
Henry Moore and
Alberto Giacometti
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